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Dear Shareholders
After the mobilezone Group had made an excellent start into the year, all key figures 
underwent a double-digit increase above the previous year until the outstanding perfor-
mance came to an abrupt halt due to the coronavirus lockdown in mid-March. As an-
nounced in the press release of 13 May, the lockdown sliced CHF 12 million off the EBIT 
and encumbered the restructuring of the indirect sales business in Germany (offline) with 
an additional CHF 5.4 million.

Following the end of the lockdown on 11 May in Switzerland and the reopening of all  
physical shops, the Swiss retail business performed well. Within a few days, the good  
performance of the beginning of the year, which had been interrupted by eight weeks  
of lockdown, was resumed. This positive trend also continued in July and August. 

As expected, the number of contracts concluded over our online platforms sparhandy.de 
and deinhandy.de performed well.

mobilezone closed the first half of 2020 with EBIT of CHF 9 million, slightly more than  
had been projected on 13 May 2020.  

Overview of key figures 

Urs T. Fischer, Markus Bernhard

Report to shareholders

  The revenue increased by CHF 29  
million to CHF 597 million. Adjusted  
for currency effects, the revenue was 
10.9 percent higher than in the previous 
year. The powwow business unit (former-
ly SH Telekommunikation Deutschland 
GmbH) contributed CHF 209 million 
(previous year: CHF 36 million) of the 
revenue.

   EBIT of CHF 9.0 million (previous year:  
CHF 23.6 million) with an EBIT margin  
of 1.5 percent (previous year: 4.2 per-
cent).

   Financial expenses remained stable at  
CHF 1.5 million.

  Net profit of CHF 7.0 million  
(previous year: CHF 17.1 million). 

   In the first six months of 2020, earnings 
per share amounted to CHF 0.16 (pre-
vious year: CHF 0.42). On 30 June 2020, 
the share price was CHF 8.23, compared 
to CHF 9.97 at the end of June 2019.

  As of 30 June 2020, the balance sheet 
contained cash and cash equivalents 
totalling CHF 50 million (31.12.2019:  
CHF 65 million).

   The bank loans amounted to CHF 179 
million, compared to CHF 196 million  
as of the end of December 2019.

  The net debt amounted to CHF 129 million 
(31.12.2019: CHF 131 million). The ratio 
of net debt to EBITDA, adjusted for the 
lockdown effects and the restructuring 
provision, was 1.80 (31.12.2019: 1.93)

  We confirm our EBIT expectations  
of CHF 38 to 43 million for the fiscal  
year 2020, which were communicated  
in May 2020.
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For the first time, the segment reporting is presented in the form "Switzerland and  
Austria" and "Germany".

Segment Switzerland and Austria
The segment comprises all activities in Switzerland and Austria.

Report to shareholders

  The revenue underwent a decline of  
13.6 percent from CHF 162 million to 
CHF 140 million.

  EBIT dropped from CHF 8.7 million to 
CHF 8.0 million, resulting in a net ope-
rating margin of 5.7 percent (previous 
year: 5.4 percent).

  The performance of the Swiss retail 
business was very good. With 129,000 
contracts concluded (postpaid, Internet 
and TV), the previous year's figures were 
exceeded by almost 9 percent, taking 
the lockdown phase (contracts: –32,000) 
into consideration.

  The revenue generated with services 
(data transfer, setup of smartphones and 
other services) performed in the shops 
amounted to CHF 1.1 million. Adjusted 
for the lockdown phase (–CHF 321,000), 
this represents an increase of 1.5 percent.

  Adjusted for the lockdown phase  
(–CHF 1.1 million), the revenue genera-
ted with accessories increased  
10.4 percent to CHF 9.0 million.

  B2B was able to step up fleet manage-
ment and mobility services to  
CHF 1.8 million (previous year:  
CHF 1.6 million). 

  In the B2B online business, 10,600 
smartphones were sold (previous year: 
6,700). This represents an increase of  
58 percent.

  In the first half of the year, the repair 
business in Switzerland and Austria ge-
nerated negative EBIT of CHF 1 million. 

  TalkTalk's revenue amounted to CHF 8.0 
million (previous year: CHF 9.3 million). 
Mobile telephony could not fully offset 
the drop in revenue with fixed-line cus-
tomers. The revenue share of mobile 
customers increased to 75 percent (pre-
vious year: 68 percent). In the Postpaid 
SIM cards segment, the number of 
customers went up to 29,500 in last six 
months (31.12.2019: 26,800).

  EBIT TalkTalk: CHF 2.4 million (previous 
year: CHF 2.6 million). The EBIT margin 
grew from 28.4 percent to 30.2 percent.

Segment Germany
The segment comprises all activities in Germany.

  The revenue increased from CHF 410 
million to CHF 458 million.

  EBIT fell from CHF 15.2 million to  
CHF 1.8 million. The decline contains 
a restructuring provision of CHF 5.4 
million.

  The wholesale business accounted for a 
revenue share of CHF 146 million, with a 
gross profit margin of 1.8 percent (pre-
vious year: CHF 192 million / 3.3 percent) 

  The German online business continued 
to grow. More than 284,000 (net) mobile 
phone contracts were concluded online 
(previous year: 272,000), an increase of 
4.4 percent. Adjusted for the lockdown 
phase, the increase amounted to  
6.6 percent.

  For 2020, a total of 580,000 contracts  
are expected to be concluded online 
(sparhandy.de, deinhandy.de, via our 
own TV channel with handystar.de 
and via sales partners) and more than 
430,000 contracts are expected to be 
concluded offline via B2B sales partners. 
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Changes in the Board of Directors
After 12 years as Chairman of the Board of Directors, Urs T. Fischer will not stand for re-
election at the General Meeting in April 2021. Under his supervision, mobilezone has, in 
recent years, reached a strong strategic position in the telecommunications industry in 
Switzerland and Germany. During this time, the Group's revenue and earning power have 
increased significantly.

In the context of the succession arrangements, the Board of Directors will propose Olaf 
Swantee, an expert in the European telecommunications industry, as the new Chairman of 
the Board of Directors at the General Meeting 2021.

General Meeting in April 2020
In line with the Ordinance on Measures to Combat the Coronavirus, the shareholders 
were only able to exercise their voting rights at the General Meeting on 8 April 2020 via 
the independent proxy. As in previous years, one of the resolutions included a resolution 
to pay out a dividend of CHF 0.60 per share, which was paid out on 17 April 2020.

Outlook for the second half of 2020
In all three countries – Switzerland, Germany and Austria – the business performance in 
the first half of the year was greatly impeded by the measures to control the coronavirus. 
The online business remained largely unaffected by these measures. All impaired busi-
ness areas have recovered, except for the wholesale business in Germany. We are very 
confident with regard to the second half of the year, especially as far as the online busi-
ness in Germany and the Swiss retail and B2B business are concerned. 

The strengthening of the strategic focus on the online business by means of the launch  
of our new online platform with additional sales opportunities (accessories, hardware and 
insurances) for sparhandy.de and deinhandy.de in the first quarter of 2021 is an important 
highlight. The further development of our services and recurring income in all business 
areas continues to be of utmost strategic significance. By 2023, we will convert all points 
of sale in Switzerland to our current shop layout. 

We confirm the adjusted EBIT target of CHF 38 to 43 million, which was communicated  
in May. For the fiscal year 2021, we project EBIT of CHF 61 to 66 million.

Thank you to our employees
We would like to express our gratitude to our almost 1,300 employees, who have  
mastered the unexpected situation with great commitment and flexibility. We are proud  
of the team spirit that was clearly demonstrated throughout these difficult times.

Rotkreuz, 19 August 2020

 

Urs T. Fischer   Markus Bernhard 
Chairman of the Board of Directors Chief Executive Officer

Report to shareholders
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1 In percent of net sales.
2 In percent of balance sheet total.
3 Equity and balance sheet total without offsetting of goodwill / with amortisation (see page 22, section 3).
⁴ Adjusted for coronavirus effect and restructuring provision.

Group

Key figures

Key figures

(CHF 000 or as indicated) 01. – 06.2020 % 01. – 06.2019 % 01. – 06.2018 % 01. – 06.2017 % 01. – 06.2016 %

Net sales 597,407 568,604 560,588 512,584 523,361

Gross profit 77,587 13.01 77,965 13.71 75,249 13.41 65,262 12.71 66,173 12.61

Earnings before interest, taxes, 
depreciation and amortisation 
(EBITDA)

13,632 2.31 27,208 4.81 25,815 4.61 21,210 4.11 21,214 4.11

Earnings before interest and taxes 
(EBIT) 9,007 1.51 23,608 4.21 22,966 4.11 18,373 3.61 18,261 3.51

Net profit 6,945 1.21 17,056 3.01 16,802 3.01 13,656 2.71 12,319 2.41

30.06.2020 30.06.2019 30.06.2018 30.06.2017 30.06.2016

Balance sheet total 330,457 419,380 296,472 251,088 197,599

Net debt –129,212 –170,385 –105,060 –108,047 –68,105

Equity –4,616 –1.42 635 0.22 11,781 3.92 –9,049 3.62 –20,395 –10.32

Equity without offsetting  
of goodwill³ 91,984 21.52 127,103 23.32 101,931 26.42 32,475 11.12 31,486 12.62

Equity mobilezone holding ag 160,477 163,972 120,822 44,551 56,390

Net debt/EBITDA 1.80⁴ 2.85 1.73 1.99 1.34

Cash flow from operating activities  
before change in net current assets 
and taxes

12,317 26,484 25,724 20,725 21,165

Investments in property, plant & 
equipment and intangible assets 4,950  4,429  3,509  4,707 3,068  

Number of full-time employees  
as of 30 June 1,235 1,083 922 873 880

Number of shops as of 30 June
Switzerland
Germany 

120
73

118
71

123
65

127
56

128
44
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¹From 1 January to 30 June.

²2020: as of 30 June, previous years: as of 31 December.
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Share price development

¹  Equity without offsetting of goodwill / with amortisation (see page 22, section 3).
2  Dividend reinvested.
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Information per share

(CHF or as indicated) 2020 2019 2018 2017 2016

Number of shares issued  
as of 30 June (number)

44,781,213   44,781,213   40,781,213   32,195,697 32,195,697

Weighted average number  
of shares outstanding

44,720,844 40,836,290 36,634,558 32,186,627 32,194,240

Earnings per share  
(basic/diluted)

0.16 0.42 0.46 0.42 0.38

Equity per share without  
offsetting of goodwill³

 2.06 3.11 2.78 1.01 0.98

Payout per share 0.60 0.60 0.60 0.60 0.60

Stock market price (high/low)  11.70/7.08 11.94/8.78 12.30/9.79 15.90/14.05 14.65/12.35

Share price on 30 June 8.23 9.97 10.02 14.10 12.60
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Interview with Markus Bernhard,  
CEO of the mobilezone Group

The first six months of 2020 were very 
turbulent. In many companies, the 
lockdown due to the coronavirus sig-
nificantly impacted business results. 
What about mobilezone?
After the mobilezone Group had made an 
excellent start into the year, all key figures 
underwent a double-digit increase above 
the previous year, until the outstanding 
performance came to an abrupt halt 
within a few days due to the coronavirus 
lockdown. Since mid-March, the business 
results in the offline business have been 
greatly encumbered by the coronavirus 
lockdown. Thus, most of the physical points 
of sale in Switzerland and those of partners 
in Germany had to be closed temporarily. 
The shops in Switzerland that remained 
open during the lockdown experienced  
a 61 percent decline in customer traffic.  
Of our 120 shops, 24 remained open 
throughout the eight weeks of lockdown, 
though with reduced business hours. On 
average, we kept 44 shops open during 
this time. In Germany, the lockdown im-
pacted the retail shops even more severely; 
at times, all physical points of sale were 
closed. As we handle the entire mobile 
phone business of all EP retailers and the 
Medimax superstore chain as a service 
provider, our offline business in this area 
stopped entirely during this period. More-

over, the whole sale 
revenue in Germany 
declined by 65 per-
cent. The repair 
volume of defective 
smartphones in 
Switzerland and  
Austria went down 
57 percent.

Though the steady 
number of contract 
conclusions with 

sparhandy.de and deinhandy.de in the 
online contract business in Germany, the 
record-breaking e-commerce business in 
Switzerland, the ongoing good perfor-
mance of the B2B business in Switzerland 
and the short-time work introduced in all 
companies mitigated the losses in the retail 
business, these measures were by no  
means able to compensate all the losses. 
In our press release of 13 May, we had com-
municated that we expected the customer 
traffic at the points of sale in Switzerland 
and Germany to recover from mid-June on. 

         Happily, the Swiss business 
recovered faster than expected; 
by contrast, the offline business 
in Germany took a few weeks 
longer to return to a relatively 
normal sales volume. Back then, we had estimated that the  

impact of the coronavirus on the EBIT in 
the first half of 2020 would amount to  
CHF 11 to 13 million. Now, three months 
after the end of the lockdown, we confirm 
this forecast. Happily, the Swiss business 
recovered faster than expected; by cont-
rast, the offline business in Germany took 
a few weeks longer to return to a relatively 
normal sales volume. The wholesale re-
venue continues to be below expectations 
in July and August.

CEO interview with Markus Bernhard
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In the public perception, e-commerce 
is one of the sectors that benefited 
most from the crisis. Can you confirm 
this opinion for the German consu-
mer portals sparhandy.de and  
deinhandy.de? 
In the first half of the year, we achieved a 
substantial year-on-year increase in website 
visits to both portals by about 15 percent. 
We also boosted our online sales through 
our own portals by close to 7 percent over 
the previous year. 

Following the record months of January 
and February, we observed a substantial 
reluctance to buy immediately after the 
announcement of the coronavirus measures, 

which had a noticeably negative impact 
on our sales. In contrast to providers of 
fast-selling consumer goods, who doubt-
lessly initally felt the "positive coronavirus 
effect" on the online retail business, we as 
a provider of high-price products such as 
24-month contracts including smart phones 
experienced slightly negative effects. 
Fortunately, this trend did not continue for 
long, and we were soon able to succes-
sively bring our figures back to the pre-
corona level. Since May, we have achieved 
growth compared to the previous year. 
From the macroeconomic perspec tive, 
the online retail business is doubtlessly 
one of the winners of the crisis. However, 
the direct effects of the measures did not 
promote our sales. Nevertheless, the quick 
recovery draws attention to our successful 
growth and to the trust that our customers 

put in us. With our two market-leading por-
tals in Germany, we are in a good position 
to actively shape the market. 

On 13 May, mobilezone was one of  
the first SIX-listed companies to  
revise its financial targets for 2020. 
How do you view the situation now, 
three months later?

         From the macroeconomic 
perspective, the online retail 
business is doubtlessly one of 
the winners of the crisis.

Due to the coronavirus crisis and the one-
time restructuring costs in Germany, the 
EBIT expectations for 2020 were adjusted 
to CHF 38 to 43 million. In view of the fact 
that we concluded the first six months with 
EBIT of CHF 9 million, we are confident that 
we will reach our goals. For 2021, we expect 
EBIT of CHF 61 to 66 million. Our plans are 
based on the assumption that the corona-
virus situation will not turn sour again.

In Switzerland, mobilezone operates 
about 120 shops and follows the so-
called drive-to-shop strategy. Could 
you explain what this means?
We still generate a large portion of our 
Swiss revenue in our 120 shops. For this  
reason, we opened three more shops in 
the first half of the year alone. We also  
continue to invest in our wide shop network 
and will modernise all of our 120 shops 
by 2023. To date, 60 shops have already 
been renovated. In combination with the 
further development of the online plat-
form, our goal is to provide our customers 
with custom-tailored and needs-oriented 
information as well as the desired port-
folio throughout all sales channels, so that 
advice can be given and sales can be com-
pleted online or offline at any location. 

You have announced that the online  
business in Germany will be streng-
thened: What is your current position 
in this development?
The strategy for the German market is  
different from the strategy applied in  
Switzerland. In Germany, there is a greater 
focus on the online business, which we  
can benefit from in Switzerland.

In the first quarter of 2020, we merged 
our online activities in Germany, bundling 
them centrally under the umbrella of  
powwow GmbH. By means of this central 
bundling, we have further strengthened 
our positioning in the German market 
– both from the infrastructure perspec-
tive and from the sales perspective. The 
departments in Cologne, Berlin, Oberts-
hausen and Bochum have been harmo-
nised; in this way, the processes have 
become more efficient, and the costs have 
been optimised. We have eliminated  
about 30 online jobs in Obertshausen and 
saved service provider costs at all loca-
tions.  

With powwow, we are now by far the  
strongest player in Germany's indirect  
market. With our consumer brands, we 
cover more than 80 percent of the market. 
With sparhandy.de and deinhandy.de,  
the company makes use of a multi-brand 
strategy with coordinated campaign  

CEO interview with Markus Bernhard

management in order to reach as many  
buyers as possible. 

We will use this strong market position and 
invest about CHF 2 million in our IT infra-
structure within the context of the strategic 
focus on the online business in order to 
continue to actively shape the market from 
the top in the coming years. Through 
this investment, we will launch innovative 
e-commerce shop technology with additio-
nal sales opportunities (accessories, hard-
ware, insurances) for sparhandy.de and 
deinhandy.de in early 2021, thereby  
ensuring a future-proof positioning in  
this area. With about 4.1 million page  
impressions a month on our online plat-
form, there is an enormous potential  
for additional business.

Can we expect further acquisitions?
The mobilezone Group is currently in a 
consolidation phase. In Germany, we 
plan to make use of the opportunities and 
achieve organic growth with the new orga-
nisation in the coming years. We consider 
2020 to be a transitional year in which 
we clearly position the companies within 
the Group and streamline the respective 
profile. In powwow, we have established a 

strong player with a clear online focus.  
Additionally, we will launch mobilezone 
handel in autumn as a second pillar. As a 
specialised entity, the new company will 
merge and manage the indirect sales acti-
vities in Germany under one roof. We plan 
to successfully complete the conversion  
of mobilezone handel by the end of the 
year, and we want to achieve successful 
growth with mobilezone handel in 2021. 
For the Swiss business, we would not rule 
out the possibility of meaningful acquisi-
tions to supplement the existing business.

         We are confident that we 
will reach our goals.

         For the Swiss business, we 
would not rule out the possibili-
ty of meaningful acquisitions to 
supplement the existing  
successful business.
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         By means of careful market 
monitoring, our flexible per-
sonnel and our quick response 
to reduce costs, we have  
successfully mastered the  
difficult phase.

Interview with Andreas Fecker,  
CFO of the mobilezone Group

In April, mobilezone again paid out 
a dividend of CHF 0.60. Many other 
companies have reduced or suspen-
ded the payment of dividends. What 
moved mobilezone to pay out a di-
vidend of CHF 27 million despite the 
coronavirus crisis?
Of course, the Board of Directors discussed 
and carefully reviewed the proposal to the 
General Meeting together with the manage-
ment. In view of our balance sheet situation 
and the available liquidity, the Board of Di-
rectors ultimately decided to continue to pay 
out a dividend, as in previous years. This 
has underscored mobilezone's image as a 
re liable dividend payer, with a highly attrac-
tive dividend yield of more than 7 percent.

How do you view the results of the 
first six months?
Until the lockdown, we had made an 
excellent start into the year in the key busi-
ness areas online, retail and B2B. Com-
pared to the semi-annual results of 2019, 
our wholesale and repair business suffered 
significant profitability losses. The semi- 
annual EBIT of CHF 9 million, which 
reflects the effects of the COVID-19 lock-
down and the restructuring in Germany, 
are nowhere near the semi-annual EBIT of  

CHF 23.6 million in 
2019. Our organisa-
tion reacted speedi-
ly and effectively to 
the situation, which 
was new for all. By 
means of careful 
market monitoring, 
our flexible person-
nel and our quick 
response to reduce 
costs, we success-
fully mastered the 

difficult phase. As a result of the lockdown, 
some CHF 12 million are missing at the 
EBIT level. Without the special effects of 
the lockdown and the encumbrance from 
the restructuring in Germany of CHF 5.4 
million, our semi-annual results were  
above the results of the previous year and 
in line with the EBIT targets originally com-
municated in March 2020.

In April, you announced the merger  
of all online activities in Germany.  
In May, you announced that the in-
direct sales activities of all German  
mobilezone companies would be 
bundled under the "mobilezone  
handel" brand. Could you give us 
some information about the new  
business organisation?
Following the mobile zone Group's entry 
to the German market five years ago with 
the acquisition of einsAmobile, we quickly 
expanded our business in Germany by  
acquiring TPHCom in 2018 and sparhandy.de  
in 2019. In October 2019, we increased our 
stake in deinhandy.de to 100 percent. Most 
of the companies were organised auto-
nomously. Since April, all online activities 
have been merged in the powwow orga-
nisation, and the B2B sales activities will 
be merged under the mobilezone handel 
brand in the second half of the year.
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have access to more information in less  
time. Despite the digitisation and wealth  
of data that is readily available, it is impor-
tant to critically examine the provided data 
in order to make sure that the corporate 
governance is based on correct, business-
relevant and truly essential data.

In 2019, mobilezone raised bonded 
loans in the amount of CHF 53 million 
and EUR 28.5 million via the market at 
an average interest rate of 0.98 per-
cent. Moreover, the company reported 
in May that the lockdown was going 
to have a negative effect of CHF 11 to 
13 million on the EBIT. How does this 
impact mobilezone's liquidity and 
debt financing?
mobilezone started 2020 with a comfor-
table liquidity and financing situation. 
Thanks to the good start that we made  
into the fiscal year 2020 and the good  
results after the lockdown, we have kept 
our net debt stable at CHF 129 million  
(31 December 2019: CHF 131 million) des-
pite a dividend payment of CHF 26.9  
million and an earnings loss of CHF 12  
million during the lockdown. 

How does the mobilezone Group 
benefit from the new structure of 
mobilezone handel?
By merging the indirect sales activities in 
Germany, we will make our organisation 
leaner and more efficient. We will simplify 
organisational procedures and avoid redun-
dancies. In the medium and long run, these 
measures will boost the service quality and 
result in substantial cost savings. mobilezone 
handel is based in Bochum and Münster. 
The bundling of the indirect retail business 
creates significant synergies and enables 
cost savings of EUR 5 million a year starting 
from 2021. Henceforth, einsAmobile will 
focus solely on the purchase and sale of 
smartphones.

So what does mobilezone have  
in store for us through the end of  
the year?
As described in the annual report 2019, we 
take the subject of sustainability very seri-
ously. Last year, we had thus started to re-
view our strategy in this regard, asking our-
selves in which areas we are already strong 

and where there is 
still need to improve 
the sustainability in 
the company. We 
will shortly launch 
the jusit brand for 
used smartphones 
that are refurbished, 
cleaned, tested and 
repaired by engi-
neers certified by 
us and authorised 

by the manufacturers and sell these with 
a warranty, initially in Switzerland. In the 
field of sustainable business, our goal is to 
develop our position as the Number 1 in 
the redemption and sale of second-hand 
devices. 

Under the name "mobilezone Club", we 
recently launched a customer bonus pro-
gramme under which we reward customers 
for their loyalty by enabling them to collect 
credits that they can use for paying their 
next purchase. 

How did the digitisation trend at  
mobilezone in recent years affect  
the CFO's work?
The new technical possibilities and ins-
truments in the field of data collection, 
processing and analysis speed up the 
availa bility of information to manage the 
enterprise at the level of the decision- 
makers and business owners. In recent 
years, mobilezone has invested heavily in 
new ERP systems, management informa-
tion systems and other tools. Today, we  

         In the field of sustainable 
business, our goal is to develop 
our position as the Number 1 
in the redemption and sale of 
second-hand devices.

CFO interview with Andreas Fecker
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25–45
years
57 %

NUMBER OF EMPLOYEES 

NUMBER OF NATIONALITIES

SENIORITY

SICK DAYS

PROPORTION OF MEN AND WOMEN

AGE

FLUCTUATION

TRAINEES

CH & AT
785 

employees 

DE
482 employees  

44
Nationali- 

ties

7.2
Days/employees

10.3 %

863
Men404

Women

 > 45
years
12 %

114
Trainees

The fluctuation is calculated from the unscheduled exits  
of the last 12 months.

Information refers to Switzerland, as the educational systems in Germany and 
Austria are different.

Calculated from the total number of sick days of the last 12 months throughout the 
Group divided by the number of employees.

Retail 103 
BA 6 
IT 2 
Logistics 3

< 25
years
31 %

32
Average age

0 – 3
 years

802  
employees

> 10
 years

112  
employees

4 – 10
 years

353  
employees

Headcount (full-time and part-time employees) Headcount (full-time and part-time employees)

Headcount (full-time and part-time employees)
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Revenue CHF

Revenue CHF

FLEET MANAGEMENT 

MOBILE PHONE ACCESSORIES

In the field of outsourcing of services  
and processes for business customers,  
mobilezone supervises more than 214,000 
mobile phone connections. The revenue  
in the first half of 2020 amounted to  
CHF 1.8 million, a growth of 10 percent.

In our more than 120 mobilezone shops  
and online, we offer the largest range 
of mobile phone accessories in Switzer-
land. In the first half of 2020, the revenue 
amounted to CHF 9.0 million. During the 
lockdown, accessories sales were CHF 1.1 
million lower. Adjusted for the lockdown 
phase, the year-on-year increase amoun-
ted to 10.4 percent.

MOBILE PHONE CONTRACTS

DIGITAL TV AND INTERNET 
CONTRACTS

mobilezone offers its customers pricing 
plans of all leading telecommunications 
providers. In the first six months of 2020, 
the number of mobile phone contracts 
placed amounted to 96,000 (previous  
year: 103,000). During the lockdown phase, 
the number of contracts placed dropped 
by 14,000. Adjusted for the lockdown  
phase, the year-on-year increase amoun-
ted to 6.8 percent.

mobilezone offers customers digital TV and 
internet contracts of Swisscom, Sunrise, 
Salt and UPC. In the first half of 2020, the 
number of contracts placed amounted to 
54,000 (previous year: 62,000). During the 
lockdown phase, the number of contracts 
placed dropped by 18,000. Adjusted for 
the lockdown phase, the year-on-year in-
crease amounted to 16.1 percent.
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ONLINE CONTRACTS

OFFLINE CONTRACTS

In the first half of 2020, mobilezone  
placed more than 284,000 mobile phone 
and DSL/internet contracts (previous year: 
272,000) via its sparhandy.de and  
deinhandy.de platforms, its TV channel 
handystar.de and sales partners. During 
the lockdown phase, the number of con-
tracts placed dropped by 6,000. Adjusted 
for the lockdown phase, the year-on-year 
increase amounted to 6.6 percent.

In the offline area, mobilezone places 
mobile phone and DSL/internet contracts 
via the Ashops, retailers and specialised 
stores. In the first six months of 2020, some 
198,000 contracts were placed (previous 
year: 222,000). During the lockdown phase, 
the number of contracts placed dropped 
by 27,000. Adjusted for the lockdown  
phase, the year-on-year increase amoun-
ted to 1.4 percent.

mobilezone in numbers
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Revenue CHFSERVICES

mobilezone offers various services for  
mobile phones, such as warranty exten-
sions, technical support, mobile phone  
setup, data transfer and many others. In 
the first half of 2020, the revenue gene-
rated with services amounted to CHF 1.1 
million (previous year: CHF 1.4 million). 
Adjusted for the lockdown phase  
(–CHF 321,000), the year-on-year increase 
amounted to 1.5 percent.
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1,500

1,000

500

0

Second 
half of  
2019

First  
half of  
2020

Number of subscriptionsMOBILEZONE SERVICE+

Since June 2019, mobilezone has offered its 
own service subscription for mobile pho-
nes. It provides customers with compre-
hensive services for their mobile phone, 
such as free technical support, data trans-
fer, warranty extension and many other 
services. In the first six months of 2020, 
some 1,800 subscriptions were concluded 
(previous year: 500).

Germany
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1 January to 30 June (CHF 000) 2020 2019

Net sales 597,407 568,604

Cost of goods and materials –519,820 –490,639
Gross profit 77,587 77,965 

Other operating income 532 495
Personnel expenses –35,145 –33,176
Other operating expenses –29,342 –18,076 
Earnings before interest, taxes, depreciation and amortisation 
(EBITDA)

13,632 27,208

Depreciation of property, plant & equipment –2,234 –2,106
Amortisation of intangible assets –2,391 –1,494
Earnings before interest and taxes (EBIT) 9,007 23,608

Financial income 155 25
Financial expense –1,538 –1,471
Earnings before taxes (EBT) 7,624 22,162

Income taxes –679 –5,106
Net profit 6,945 17,056

CHF CHF
Earnings per share 0.16 0.42
Earnings per share – diluted 0.16 0.42

Consolidated financial statements

Consolidated income statement 
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(CHF 000) 30.06.2020 31.12.2019

Assets
Property, plant & equipment 18,112 18,619
Intangible assets 19,275 18,649
Other accounts receivable 557 787
Deferred tax assets 5,123 3,736
Fixed assets 43,067 41,791

Inventories 71,470 80,086
Trade accounts receivable 119,450 136,920
Other accounts receivable 15,832 10,111
Accruals 30,551 56,642
Cash & cash equivalents 50,087 64,991
Current assets 287,390 348,750

Total assets 330,457 390,541 

Equity and liabilities
Share capital 448 448
Treasury shares –981 –579
Capital reserves 88,061 101,580
Goodwill offset –247,056 –247,056
Retained earnings 154,912 160,658
Equity –4,616 15,051

Financial liabilities 109,096 128,308
Deferred income tax liabilities 3,159 3,043
Other accounts payable 0 3,945
Long-term liabilities 112,255 135,296

Trade accounts payable 77,894 116,455
Other accounts payable 18,837 13,270
Tax liabilities 9,093 8,559
Financial liabilities 70,203 67,559
Deferrals 43,013 34,351
Provisions for liabilities and contingencies 3,778 0
Current liabilities 222,818 240,194

Total equity and liabilities 330,457 390,541

Consolidated balance sheet

Consolidated financial statements
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1 January to 30 June (CHF 000) 2020 2019

Net profit before income taxes 7,624 22,162
Adjustments to reconcile earnings  
before taxes with net cash flow
Non-cash transactions

Interest income / expense 1,383 1,446
Depreciation and amortisation 4,625 3,600
Changes of provisions, net –1,301 –700
Profit from disposals of fixed assets –27 –35
Expenses for share-based compensation 13 11

Cash flow from operating activities before change in net current 
assets and taxes 12,317 26,484

Working capital adjustments
Trade accounts receivable 16,261 14,345
Other accounts receivable and accruals 21,406 13,263
Inventories 8,661 26,921
Trade accounts payable –37,316 –75,722
Other accounts payable, deferrals 
and provisions 16,017 2,738

Income taxes paid –1,404 –6,788
Cash flow from change in net current assets 23,625 –25,243

Cash flow from operating activities after change in net current 
assets and taxes 35,942 1,241

Additions
Property, plant & equipment –1,939 –2,637
Intangible assets –3,011 –1,792
Acquisition of subsidiaries less cash & cash equivalents –2,687 –80,615
Securities held as fixed assets 55 –8

Proceeds from disposals of
property, plant & equipment 122 96

Dividends received 3 0
Interest received 153 25
Net cash from investing activities –7,304 –84,931

Assumption of financial liabilities 33,158 51,819
Repayment of financial liabilities  –48,301 0
Interest paid –1,510 –1,470
Purchase of treasury shares –900 –4,907
Sale of treasury shares 397 5,457
Capital increase 0 38,082
Dividends paid –26,863 –24,384
Net cash from financing activities –44,019 64,597

Effect of foreign currency translation  477 –639

Change in cash & cash equivalents –14,904 –19,732
Cash & cash equivalents as of 1 January 64,991 92,389
Cash & cash equivalents as of 30 June 50,087 72,657

Consolidated statement of cash flows

Consolidated financial statements
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Development of equity
(CHF 000)

Share
capital

Treasury
shares

Capital
reserves

Goodwill 
offset

Retained  
earnings Total

31.12.2018 408 –1,084 87,856 –171,817 119,019 34,382
Net profit 17,056 17,056
Capital increase 40 38 042 38,082
Purchase of treasury shares –4,908 –4,908
Sale of treasury shares 5,457 5,457
Dividends paid –24 384 –24,384
Profit of treasury shares –44 44 0
Share-based compensation 12 12
Acquisitions –64,082 –64,082
Foreign currency differences –980 –980
30.06.2019 448 –579 101,570 –235,899 135,095 635

31.12.2019 448 –579 101,580 –247,056 160,658 15,051
Net profit 6,945 6,945
Purchase of treasury shares –900 –900
Sale of treasury shares  397 397
Dividends paid –13 431 –13,432 –26,863
Profit of treasury shares 101 –101 0
Share-based compensation 13 13
Foreign currency differences 741 741
30.06.2020 448 –981 88,061 –247,056 154,912 –4,616

As of 30 June 2020, mobilezone holding ag held 120,000 (previous year: 63,624) treasury shares.

At the Annual General Meeting of mobilezone holding AG on 4 April 2019, the shareholders approved the crea-
tion of authorised capital of a maximum of CHF 40,000 through the issue of no more than 4,000,000 fully paid-
in registered shares of a nominal value of CHF 0.01 each by 5 April 2021. On 14 June 2019, the Board of Direc-
tors performed the capital increase from authorised capital through the issue of 4,000,000 registered shares 
under exclusion of the subscription rights for the acquisition of SH Telekommunikation Deutschland GmbH.  
The subscription price was CHF 9.52. The shares were issued at the equivalent of CHF 38.1 million. The dividend 
payment of CHF 24.4 million was reclassified from retained earnings to capital reserves in 2019.

At the Annual General Meeting on 8 April 2020, the shareholders approved the creation of authorised capital  
of a maximum of CHF 40,000 through the issue of no more than 4,000,000 fully paid-in registered shares  
of a nominal value of CHF 0.01 each by 7 April 2022.

Consolidated statement of changes in equity

Consolidated financial statements
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The Group Management of the mobilezone Group is the main decision-maker. In addition, new management teams have been in place  
for "Switzerland and Austria" and "Germany" since 1 January 2020 to manage the business activities in the respective countries. Due to  
the new organisation, the previous reporting segments Retail and Service Providing have been adapted to the new management structure, 
and the reporting segments have been mapped to "Switzerland and Austria" and "Germany".

The "Switzerland and Austria" segment comprises mobilezone ag, mobilit ag, IT Business Services GmbH, TalkTalk AG, mobiletouch ag  
and mobiletouch austria gmbH. The "Germany" segment comprises mobilezone Deutschland GmbH, einsAmobile GmbH, TPHCom GmbH, 
powwow GmbH and powwow Berlin GmbH. 

The mobilezone Group monitors the performance on the basis of the segment earnings before interest and taxes (EBIT). The total  
assets of each segment comprise all assets of the respective segment. The internal reporting of the mobilezone Group is based on  
the Swiss GAAP FER. 

The allocation of net proceeds to the various countries is based on where the company generating the revenue is headquartered.  
The item "Unallocated/eliminations" comprises transactions between the segments and the holding company. Within the assets  
and liabilities, intercompany loans are eliminated.

Income statement 1 January to 30 June  
(CHF 000)

Total mobilezone 
Group

Switzerland and 
Austria

Germany Unallocated /  
eliminations

2020 2019 2020 2019 2020 2019 2020 2019

Net sales 597,407 568,604 139,876 161,858 458,489 409,908 –958 –3,162

Cost of goods and materials –519,820 –490,639 –96,038 –112,983 –423,754 –380,433 –28 2,777
Gross profit 77,587 77,965 43,838 48,875 34,735 29,475 –986 –385

Other operating income 532 495 82 16 492 482 –42 –3
Personnel expenses –35,145 –33,176 –22,249 –25,447 –11,949 –6,592 –947 –1,137
Other operating expenses –29,342 –18,076 –10,338 –11,476 –20,251 –7,859 1,247 1,258
Earnings before interest, taxes, 
depreciation and amortisation 
(EBITDA)

13,632 27,208 11,333 11,968 3,027 15,506 –728 –266

Depreciation of property, plant & 
equipment –2,234 –2,106 –1,838 –1,959 –365 –135 –31 –12

Amortisation of intangible assets –2,391 –1,494 –1,488 –1,338 –903 –156 0 0
Earnings before interest and taxes 
(EBIT) 9,007 23,608 8,007 8,671 1,759 15,215 –759 –278

Balance sheet as of 30 June
(CHF 000)

Fixed assets 43,067 43,695 24,536 25,520 18,351 18,092 180  83
Current assets 287,390 375,685 94,602 119,993 187,190 257,897 5,598 –2,205
Assets 330,457 419,380 119,138 145,513 205,541 275,989 5,778 –2,122

Liabilities 335,073 418,745 131,394 124,500 327,803 403,377 –124,124 –109,132

Investments in property, plant & 
equipment and intangible assets 4,950 4,429 2,019 4,014 2,815 415 116  0

Segment information

Consolidated financial statements
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Notes to the half-year consolidated  
financial statements

Important accounting principles 
The Group's semi-annual consolidated financial statements have been prepared in accordance with the guide-
lines of Swiss GAAP FER 31 ("Complementary Recommendation for Listed Companies"), which allow certain 
simplifications in recognition and disclosure as compared to the preparation of annual financial statements. The 
semi-annual consolidated financial statements of mobilezone provide a true and fair picture of its asset, financial, 
and earnings position (true and fair view) in accordance with the principles of Swiss GAAP FER and comply with 
Swiss law. The semi-annual consolidated financial statements have been prepared on a historical cost basis,  
except for derivative financial instruments and marketable securities; these latter are listed at fair market value. 

The semi-annual consolidated financial statements are based on the subsidiaries' unaudited separate financial 
statements that have been prepared on the basis of uniform guidelines. The uniform balance sheet date is  
30 June. The reporting currency is the Swiss franc (CHF).

The unaudited semi-annual consolidated financial statements do not include all the information and disclosures 
that are required in the annual consolidated financial statements. Therefore, these statements should be read in 
connection with the Group's annual consolidated financial statements for the fiscal year ended 31 December 2019.

Scope of consolidation 
The consolidated financial statements of mobilezone comprise mobilezone holding ag and all subsidiaries it  
directly or indirectly holds by majority of votes or other means. Currently, mobilezone holding ag has the  
following holdings:

Name of the company Domicile of the  
company

Currency Share/
registered  
capital 
(000)

Interest in 
the capital

Segment Consoli-
dation

mobilezone ag CH Rotkreuz CHF 2,850 100% CH & A F1 

moblit AG3 CH Härkingen CHF 100 100% CH & A F1

IT Business Services GmbH3 CH Härkingen CHF 40 100% CH & A F1

TalkTalk AG CH Rotkreuz CHF 100 100% CH & A F1

mobiletouch ag CH Zweidlen CHF 100 100% CH & A F1

mobiletouch austria gmbH A Vienna EUR 35 100% CH & A F1

mobilezone Deutschland GmbH4 D Heusenstamm EUR 25 100% DE F1

einsAmobile GmbH D Obertshausen EUR 50 100% DE F1

TPHCom GmbH D Heusenstamm EUR 25 100% DE F1

powwow GmbH5, 7 D Cologne EUR 778 100% DE F1

powwow Berlin GmbH6 D Bochum EUR 25 100% DE F1

sparstrom Energievertriebs GmbH5 D Cologne EUR 100   40% DE E2

Bonamic GmbH5 D Bochum EUR 250   49% DE E2

¹F: Fully consolidated.

²E: Equity valuation.

³mobilit AG and IT Business Services GmbH were acquired in August 2019.

⁴ On 17 September 2019, einsAmobile Management GmbH was renamed to mobilezone Deutschland GmbH.

⁵ SH Telekommunikation Deutschland GmbH, sparstrom Energievertriebs GmbH and Bonamic GmbH were acquired in June 2019. sparstrom 
Energievertriebs GmbH and Bonamic GmbH were valued with the equity method on the basis of the most recent figures known. 

⁶ In February 2020, Mr. Mobile GmbH was renamed to powwow Berlin GmbH and relocated its headquarters from Obertshausen to Bochum.  
In October 2019, the interests held were increased from 45 percent to 100 percent. 

⁷In February 2020, SH Telekommunikation Deutschland GmbH was renamed to powwow GmbH.

1

2
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Goodwill treatment
Goodwill is offset against Equity at the time of acquisition. The resulting effects on equity and on profit  
or loss are documented below based on the assumption of a useful life of goodwill of five years.

Effect of a theoretical capitalisation of goodwill on the balance sheet:

Balance sheet (CHF 000) 2020 2019

Equity as of 30 June –4,616 635
Equity ratio –1.4% 0.2%

Acquisition value goodwill
As of the beginning of the fiscal year 247,056 171,817
 Additions 0 64,081
 Disposals 0 0
As of 30 June 247,056 235,898

Accumulated amortisation
As of the beginning of the fiscal year 129,577 95,007
 Amortisation current year 20,879 14,423
 Disposals 0 0
As of 30 June 150,456 109,430

Theoretical net book value of the goodwill as of 30 June 96,600 126,468

Theoretical equity without offsetting of goodwill  
as of 30 June 91,984 127,103

Theoretical equity ratio 21.5% 23.3%

Effect of a theoretical amortisation of goodwill on results:

Income statement (CHF 000) 2020 2019
Net profit 6,945 17,056
Theoretical amortisation of goodwill –20,879 –14,423
Net profit after amortisation of goodwill –13,934 2,633

Seasonality
The business is subject to seasonal fluctuations due to the Christmas business. Therefore, the consolidated  
revenue and earnings of the first half of the year are usually below those of the second half of the year.

Restructuring
In the first half of the fiscal year 2020, a restructuring provision of CHF 5.4 million was recognised in connection 
with the merger of the sales activities in the retail business in Germany, of which CHF 2.2 million were used in the 
first half of the year. The restructuring costs are included in the other operating expenses.

3

44
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COVID-19 impact
The mobilezone Group had made an excellent start into 2020, and until mid-March, its key figures were above 
the results of the previous year. In the first half of 2020, the EBIT suffered a loss of about CHF 12 million during 
the lockdown from mid-March to mid-May. Most of the shops in Switzerland as well as the shops of partners 
in Germany were closed. The shops that remained open noted a drop of up to 60 percent in customer traffic, 
the wholesale revenue slumped to about 35 percent of the normal volume, and the repairs for defective mobile 
phones in Switzerland and Austria went down by more than 50 percent during this time. The short-time work and 
the increased online business volume mitigated the losses in the offline business, but were by no means able 
to compensate them. Reimbursements in the form of compensation for short-time work and rent reductions are 
presented net in the respective expense items. 

Contingent liabilities and future commitments, capital commitments, and restrictions of ownership
As of 30 June 2020, trade accounts receivable worth CHF 28.2 million (31.12.19: CHF 43.4 million), inventories 
worth CHF 43.9 million (31.12.19: CHF 47.8 million) and land and buildings in the amount of CHF 5.8 million 
(31.12.19: CHF 5.9 million) have been pledged for financial liabilities to banks. 

There are no further items requiring disclosure.

Events after the balance sheet date
No significant events have occurred after the balance sheet date.

The Group's semi-annual consolidated financial statements were approved by the Board of Directors of  
mobilezone holding ag on 19 August 2020.

6
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24Addresses

MOBILEZONE HOLDING AG Suurstoffi 22, CH-6343 Rotkreuz, telephone: +41 (0)58 400 24 24, e-mail: mobilezoneholding@mobilezone.ch,  
www.mobilezoneholding.ch, Investor Relations: Markus Bernhard, Media Relations: Markus Bernhard MOBILEZONE AG Suurstoffi 22, CH-6343 Rot-
kreuz, telephone: +41 (0)58 400 24 24, e-mail: info@mobilezone.ch, www.mobilezone.ch TALKTALK AG Suurstoffi 22, CH-6343 Rotkreuz, telephone: 
+41 (0)58 560 69 02, e-mail: info@talktalk.ch, www.talktalk.ch MOBILEZONE BUSINESS Tüfenbergstrasse 11, CH-9107 Urnäsch, telephone: +41 (0)71 421 46 80,  
e-mail: business@mobilezone.ch, www.mobilezone.ch/b2b MOBILIT AG Altgraben 6, CH-4624 Härkingen, telephone: +41 (0)62 387 99 71, e-mail:  
info@mobilit.ch, www.mobilit.ch IT BUSINESS SERVICES GMBH Altgraben 6, CH-4624 Härkingen, telephone: +41 (0)62 387 99 77, e-mail: info@itbs.ch,  
www.itbs.ch MOBILETOUCH AG Riverside, CH-8192 Zweidlen, telephone: +41 (0)840 303 303, e-mail: info@mobiletouch.ch, www.mobiletouch.ch 
MOBILETOUCH AUSTRIA GMBH Lemböckgasse 49, A-1230 Wien, telephone: +43 (0)1 866 49 0, e-mail: office@mobiletouch.at, www.mobiletouch.at  
EINSAMOBILE GMBH Samerwiesen 6, D-63179 Obertshausen, telephone: +49 (0)6104 405 70, e-mail: kontakt@einsamobile.de, www.einsamobile.de  
MOBILEZONE DEUTSCHLAND GMBH Jahnstrasse 64, D-63150 Heusenstamm, telephone: +49 (0)6104 405 70, e-mail: kontakt@einsamobile.de,  
www.einsamobile.de POWWOW BERLIN GMBH Torstrasse 49, D-10119 Berlin, telephone +49 (0)30 223 865 18, e-mail: info@deinhandy.de,  
www.deinhandy.de TPHCOM GMBH Bergiusstrasse 1A, D-48165 Münster, telephone: +49 (0)2501 9184 891, e-mail: info@tphcom.de, www.tphcom.
de POWWOW GMBH Richmodstrasse 10, D-50667 Köln, telephone: +49 (0)234 298 29 90, e-mail: kundenservice@sparhandy.de, www.sparhandy.de

Companies


